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GrGum "A"
F rief Answer em*sticms
Attempt Ai-L rruestinns

i. What is custr:mer ir*.alti.?

2. S.hat it mcan*, hy, n:.rrker;ng intermecliaries.l

S" Foint or-lt thr: :na;"keting rese,arch firsc€ss.
4. Give the rneariqg of social r-neclia fl.larkelifte.

Show your ac{irnintance w.ith the term ,,individual

What is sr"r.pply chain rnanagernent?

Mention the feiitures of adverlising.

Foint c,ut any iciir ctrjectives of sales promotion.

S. Poirrt out the pal.ticipants in bi:siness b:.rying []rncess"

[10x2=2S]

marketing".
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tlescript ir,*,4lt***r euestions

Attempt any FIVE questions.



19. Describe the meaning and components of marketing rnix. [4+6]

1S. What is marketing environment'? Describe the vaiious
components of micro environment. 14+61

14. Explain the consumer buying decision process. tl0]
|j--What is pricing? Explain the competition based pricing with./{ example. [4+6]

16. What is personal selling? Discuss its relevairce in Nepalese
marketing. [4+6]

Analyticat Answer er*rioff!ry [2115:30]
Attempt any TWO questions.

1?. What is customer relatiorrship management'? How can we manage
customer relationship? Discuss. [5+10]

18. What is services marketing? Discuss the marketing strategies fbr
services firms. [5+10]

19. Give the concept of marketing communication and describe the
g communication process. [5+10]

tl


