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Code for Change

- - : e f or change" ' is an initiative of "Youth in social change," a non-profit
:-:arization, in collabroration with students from various colleges around the
-,-l-rtry with an aim to bring lT students and industry professionals together. "Code
'-- fhange" provides a piatform and opportunities for students to provide relevant
:" s to prepare them for their careers. We are focusing on preparing skilled
--3rpower for the tech industry of Nepal along with awaring non-tech people about
- : proper use of technology.

OUR VISION FOR CODE FOR CHANGE

"To be the Nepal's largest platform for students pursuing technology."

OUR MISSION FOR CODE FOR CHANGE

"To engage students in problem solving
process while empowering personal and lT driven professional

skill through networking and exposure."
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Code for Change

A learning hub for lT students

,',/e are Open platform for the Learner to learn and trainers to transfer their learning
:r learners. We are the group of Young people uniting all the lT students and
:,erfossionals under the same roof for the technological revolutions.

We strive to create a social impact
-'is is the age of technology and we know that our country Nepal is composed of
,'ound B0 percentage of rural area and only around 20 percentage of land is
-t,i€r€d with cities. So most of the people are unaware about the use of technology
-rrd its impact in our day to day life and our country's development and we have
-:en the rnisuse of technology which are causing various crimes. So being an IT

i:rdent it is our duty and responsibility to help people of our societies understand
:cout technology and make its proper use. Taking this fact in mind we conduct
. arious awareness to people about technology.

Total Membership: 300+ (from different cities of Nepal)

oBJECTTVES OF CODE FOR CHANGE

. To give students knowledge of real-world lT experts.
r To encourage and provide exposure to lT students in the field of lnformation

Technology.

. To work as a bridge between the lT industry and lT students.

. To motivate students to pursue their career in the lT field.
r To prepare the students for professional work.
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CFC in the tenure 21.22

The major highlights of 21 "22 tenure is the fodefest Za;-j",which was the Nepal,s
largest hae kathon condueted in all 7 provinces of the eountry, with over 100 teams
oafticipation"

CFC has been eondueting'various training programs frsm the national side, and
booteamps and workshops are being organized from the loeal bodies in different
cities of Nepal.
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CFC in the tenure 20.21

The major highlights of 2a.21were the "Avail of lnterneto, Event and the ,,lr olyrnpiadl"lepal 2a,x" whieh reaehed over 15000 individuars nationwide.

Despite the pandemie hit ealendar. fFf eondueted 10 tee hnieal workshops, 7 non-technical workshops and 1b networking spaees for the professional and the personalgrowth and develCIpment of its rnembers.

Besides' a couple of boot rsmps foeused on the teehnical skilts of its members wereorganized by fode for ehange in this time period"

lfiI-t partnerships were forrned along the journey with various institutions,:onsultaneies, eompanies, organizations. and corp*rates. And we were able to workrvith 62+ eolleges and 60+ schools all around Nepal"
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CFC in the tenure 20.20

--e major highlights of 19.2A were the Social Media Security Event and the Tech
-:rclave 2020 which reached over 12000 individuals nationwide.

l:spite the pandemic hit calendar, CFC conducted 22 technical workshops, 17 non-
-=:hnical workshops and 7 networking spaces for the professional and the personal
=-:rrvth and development of its members.

I =stdes, a couple of boot camps focused on the technical skills of its members were
- -:anized by Code for Change in this time period.

80+ partnerships were formed along the journey with various institutions,
:-rsultancies, eompanies, organizations, and corporates. And we were able to work
', rn 62+ colleges all around Nepal.

- the 19.20 timeline CFC was able to form its executive bodies in 4 major cities of
',:cal (Kathmandu, Pokhara, Butwal, Dang) and G Local Bodies (Kathmandu,
rlKhara, Butwal, Dang, Nepalgunl, Sunsari) making its nationwide presence stronger
,, th the total of 24 executives and 250 members.
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CFC Entrance Preparation Book

--:e for Change, as per ihe demand of all of the members and student network of::a. had came up with aR action plan to prepare and publish an entrance
:':caration book for all of the +2 graduates to get enrolled into the BSc. CSIT: rgram since the year 2020. We published 800+ books each in the first and second
.::rcn and sold 100 percentage of them. We got excellent feedback from students
- :eachers in terms of content quality to paper quality. This has encouraged us to

: - .rg the third edition with more qualitative content.

: -' publishing the same, we would like to propose colleges to place their college
,:.'ertisement in our book in return of a fair compensation. The advertisement will
: = :olor printed in the beginning, middle and last pages of the book.

obiective behind this publication e"!-!

ruh

ffiri

-s ''-ve are working in the lT domain, and because we have been conducting events
;'getingthe +2 college students such as Social Media Security in ordertCI create a

_ -:ial impact in our society, we feel responsible to cater towards the needs of +2

"aduates who have been reaching out to us asking for preparation materials for lT
:'Irance preparation, which willactas a gatewayforthem to enterthe domain of lT.

-:r- events targeted tOwards +2 students have an objective of creating an interest
r'rong them in the field of technology. These students that we have worked with
::forehand come to us seeking guideline for entering the domain of lT. The major
;r.get audience for the book sales will be these +2 students and graduates.

-re colleges that we showcase in this book will be quality information for the
. -rdents who access for making the right college decision for their bachelor degree
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Advertisement Slab

. Front Cover Full page Advertisement placement
: Amount in NpR = 75,000 NpR

. Back Cover Full page Advertisement placement
: Amount in NpR = 50,000 NpR

. Middle Page Full page Advertisement placement
- Amount in NpR = 25,000 NpR

' Middle Page Harf page Advertisement pracement
, Amount in NpR = 15,000 NpR

Distribution Strategy
,il

tt
L,:

a*r r
*b

. ;Ve have college representatives, members and executive mernbers fr-om among
all of the colleges in rr domain in Kathmandu, pokhara, Dang and Butwal.

' vve will start our digital marketing and online delivery of books in major cities of\ epa l.

' our human resources present in all of these different locations will be supplied
v;rth the entrance preparation books.

' They will be provided with a framework and a guideline to conduct entrance
rnock test in all of the lr colleges in the above locations.

' They will push the mock test attendees to buy the books.

' They will also work towards placing the books in major stationaries around the
colleges in their cities.

:
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Why you should sponsor this
publication

. ,'/e are going to 4 different major cities in Nepal with this publication.

' -he book wiil be directly placed in front of students who are genuinely interested
r entering the field of lT via entranee mock examinations and in-college
:randing

. -re students inside, and outside the Kathmandu valley, will see your
advertisement which will lead them to place your colleges in their interes{ and
rltimately make a decision of joining your colleges for bachelor degree.

. -he branding of the college will be done accordingly as mentioned in the
advertisement slab

' ,Ve will directly connect the students who are interested in your college to you so
:hat the conversion to admission will work seamlessly.
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CFC in Numbers
Iil

Tctal number of fities = 6

- :;r Local and Exeeutive Bodies = 4

Total membership in fode for fhange = BSS

Toul eollege Representatives = 40

- -::i [xecutive lrlembers in leadership body = 46

- - .. number of colleges that we have worked with around the countU = 62

- --.. number of Partners = 80+

Our Maior Events

o National Haekathon
r National Exeeutive Meetup
r National Membership Seminar
r National Exeeutive Reformation
r New Members Reeruitrnent
. Membership Renewal
r National Sseial lmpaet Event
t 24 different Workshops in eaeh exee utivelloeal bodies {Professional and perssnal

Skills Developmenti

n



Organizations we have worked with
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lleges we have worked with

lleges in Kathmandu
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lleges we have worked with

leges in Kathmandu
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lleges we have worked with

lleges in Butwal
a+\tlrtl

, *r,6i!t_

leges in Dang

oTv

€srd. 2069

INDRENI

lleges in Chitwan

T

A#

ItrOITAI.IA

Ite* Capltal College
bd.d+r{ftd|. c6lF.,

E
6r-ffi

Affia
1.--r ,: ri.r-: :r- ..:.-. - : '



15

Past media coverage
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Contact B
Ihank you for taking your time to go thraugh our organization profile" We hope you liked out

oollaboratisn seheme. We would like to meve this eollaboration forward and we hope tc hear

Fom you soon.

- -. you!

^taet details

: - a i I : codeforchangeZ0?0@grnail.com

,', i c s itBt www.codeforchangenepal.com

Eode for Change

Froject Lead: Nirajan fhhetri
lhone number: 984555-2256

Email: nirajanchhstri6@gnnail.eem
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emorandum of Understanding (MOU)

-is Agreement is made and entered by and betwe en: .."..t*.*.h."/&i...""co".4/.r4.
,Sponsor) and Code for Chonge, for advertising the sponssr as per the mutual understanding

r the third edition of CSIT Entrance Preparation Book that will be published by eode for
3ange, and eode for fhange shall receive the agreed upon sponsorship amount.

fi WITNESS WHEREOF, the Parties have exeeuted this Agreernent in two {2} originals on the

day set forth below of whleh the parties have taken one {1} eaeh" The parties aeknowledge

tt-at they are fully aware of the eontents and extent af the ,Agreernent.

I greed Sponsorship Amount: Np ooo F

- Ereed Advertisement Placement: {obant e PP L""k r ) cco nd ory L.

:: ' a nd on behalf of Sponsor For and on behalf of th

D d"r dA Youtlt in Social Change {{ade t'or Chonge}

( 6a,n bd-ltf o-llg) rfirqlal cAL:,aho

Name
&^"

4n/o
ritte. rVqec/ lea d, Ctr
Date: 

iuf'"/ 
,, 2-nz-L)a LL.

I


